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ESIC is one of the most prestigious business schools in Spain and a leader in the field of marketing, < : \
with a variety of international programmes run in partnership with universities in China, Europe and Latin Americg, "‘\\ e 1
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and an increasing specialization in digital business.

We have schools in Madrid, Barcelona, Seville, Valencia and other cities in Spain, and also in Brazil (Curitiba and Brusque).

We are affiliated to the Universidad Rey Juan Carlos (URJC) in Madrid and to the Universidad Miguel Hernandez (UMH) in Valencia.
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of this dlverse and fascmatmg country

r‘}“'-; : : ’ Spain istcf)ne of the top educational and tourist destinations in Europe, and one of the countries with the

' — . greatest number of cities declared world heritage sites by UNESCO. Over the centuries, Arabic, Jewish and
! - Christian cultures have left their indelible mark on art, architecture, literature and music, while each of Spain’s
=

17 Autonomous Regions is proud of its own unique blend of history, traditions, landscapes and gastronomy.

..and to prepare for business in Europe and Latin America

Studying and working in Spain not only prepares you for a professional future working in or with European
countries: Spain is also closely linked to the countries of Latin America through language, culture and busi-
ness. ESIC has strong ties with the region, through its two schools in Brazil and dual degree agreements with

prestigious South American institutions.
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Business Administration
Advertising and Public Relations

International Business

We offer our partner universities student exchange programmes
(Erasmus+, Munde and other agreements) Marketing
and dual degrees (graduate and postgraduate) Marketing and Sales Management (English or Spanish)

on a range of programmes

International MBA: Europe & China (English)
¢~ International Trade (English)
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Advertising

Communication + New Technologies

Master in Marketing Management (English or Spanish)

Master in Digital Marketing (English or Spanish)
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INTERNATIONAL SUMMER COURSE

International Business and Marketing

Aimed at: undergraduate business students who have completed at least one year of study.
Duration: 3 weeks in July

Location: Madrid (2 weeks) and Barcelona (1 week)

CONTENTS:

Selecting international markets

| ﬂterﬂatiOﬂa| ILntefnftionaI finance
study programmes :

International Digital Business

INTERNATIONAL SUMMER COURSE
INTERNATIONAL BUSINESS STUDY TOURS
COMBINED BUSINESS AND SPANISH LANGUAGE
BUSINESS SPANISH

ESIC GLOBAL MARKETING COMPETITION
Retail: Zara

Banking: Santander Bank
Tourism: Smart Cities (Barcelona)
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International Marketing and branding
Tourism Marketing

Smart Cities

Real Madrid CF and FC Barcelona: =
the two greatest success stories in football and entertainment industry
Luxury Marketing: Armani versus the rest

Consumering: a new approach to strategic marketing

Creating Experiences: From traditional marketing strategies to digital marketing
Digital Trends and Branded content
How the digital economy is changing business
The new customer profile: marketers 2.0
Digital entrepreneurship
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The innovation management model
CEOs as Leaders and Strategy Designers. Explaining the Success of Spanish Banks.
Embedding CSR into the strategy of the company

Working with different cultures in Europe: characteristics and main differences
Working with different cultures in Spain: characteristics and main differences

Working with different cultures in Latin America: characteristics and main differences

European Businesses & Economic Perspectives
Overview of the Spanish economy

The European Union: history, institutions and monetary union

The International Business Study Tours can include visits to companies, classes given
by managers from the corporate world (for example Airbus, Coca-cola, Grupo Mahou-San

Miguel, Iberia, Inditex, SantanderBank, Telefonica).

Depending on the destination, the tour can include cultural and sightseeing visits to Madrid
and Toledo, Barcelona, Valencia, Seville, Cordoba and Granada.

BUSINESS + SPANISH LANGUAGE

COMBINED BUSINESS + SPANISH LANGUAGE

ESIC GLOBAL MARKETING COMPETITION
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INTERNATIONAL OFFICE CONTACT
Avda. de Valdenigrales, s/n - 28223 Pozuelo de Alarcon (Madrid)

91 452 41 68 - internacional. madrid@esic.edu
www.esic.edu
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